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HOW WE STARTED AND
WHERE WE STAND NOW!

Established in 2018

Aerox Digital emerged from the collaborative efforts of three ambitious university friends with a shared
passion for digital marketing. Started with a small office space, Aerox Digital has evolved into a prominent
player in the digital marketing arena, boasting a dynamic team of over 30+ talented individuals.

Our Vision

Driven by a commitment to excellence and fueled by innovation, Aerox Digital has cultivated relationships
with over 500+ satisfied clients across various industries. Our journey is defined by our dedication to delivering
unparalleled results and crafting bespoke solutions tailored to meet the unique needs of each client.




Aerox Digital Private Limited
is FULL SERVICE agency with MAJOR FOCUS ON

@ Design & Performance Web
Branding Marketing Development
Social Media Al Agents & SEO &
Management Automation GEO




OUR KEY ACHIEVEMENTS

0®

From a One-Room Startup to Indusiry Leader.

Founded in 2018 with just four passionate team members, our journey began with a simple vision — to empower businesses
through creative and results-driven digital solutions. Over the years, we’ve grown into a thriving digital agency with a team
of 30+ experts, offering comprehensive end-to-end e-commerce services. What started with a focus on social media and
design has evolved into a full-scale operation supporting over 50 clients across Pakistan, the USA, UK, Canada, Dubai,
Oman, and other international markets. Our diverse service portfolio now includes performance marketing, search engine
& generative engine optimization branding, web and app development, content creation, and dedicated customer support.
With a client-centric approach and a strong focus on innovation, we’ve become a trusted growth partner for brands looking
to thrive in today’s competitive digital landscape.

Building Iconic Brands from the Ground Up.

We've proudly partnered with e-commerce brands like Rollover Kids Company, Nappa Dori, Al-Bayara,
Cocobee, Wolfi's, and many more — supporting them from initial ideas to successful, scalable businesses.
With compelling branding, smart marketing strategies, and influencer collaborations, we've helped bring
their visions to life. Many of these names now generate millions in monthly revenue and have become
industry leaders. Their success continues to drive our passion for delivering meaningful results.




Transforming Traditional Businesses to Thrive Online.

Our journey goes beyond e-commerce. We have helped traditional businesses successfully transition into the
digital world. From distinctive packaging designs to immersive video shoots, we transform offline brands into
strong and recognizable online identities.This digital transformation has empowered businesses across industries
such as healthcare, real estate, car rental, and packaging. Seeing these brands grow and thrive online remains one
of our proudest achievements.

Collaborating with the Government for Social Impact.

Our work extends beyond the private sector. We collaborate with public and governmental institutions in Germany
to deliver digital solutions that create meaningful impact for both departments and the communities they serve.

One such project involved supporting a regional public authority with digital communication and online outreach

for a citizen-focused initiative, including platform management and multimedia content production to ensure clear,
accessible, and compliant messaging.Through strategic communication, technology-driven solutions, and user-focused
digital experiences, we help public initiatives improve accessibility, awareness, and engagement. These collaborations
reflect our ability to support government-led projects with professionalism and precision, transforming public services
into effective and sustainable digital platforms.




WHAT WE DO...

Design

« Packaging and Label Design

» Business Cards and Stationery Design
» Print Collateral Design

« Profile/Catalogue Design

- Event Branding

» Website & App Ul/UX Design

« Social Media Design

« Billboard & Outdoor Signoge Design
« Brochure & Flyer Design

» Presentation Design

« Digital Ad & Banner Design

« Trade Show & Exhibition Design

- Corporate Branding & Material Design

Production

» Product Photography

« Corporate Video Event Coverage
 Model Shoots

- Concept-Based Shoots

« Documentaries

» Tutorials & Training Videos

« Animation Videos

« Explanatory Videos

« YouTube Channel Content

» Commercial & Ad Videos

- Time-lapse & Hyperlapse Videos
« Interactive Video Content Digital

Digital

» Digital Strategy & Planning
« Social Media Campaigns

« Performance Marketing

« Content Marketing

« PPC Campaigns

« Reporting & Forecasting

« Website Analytics

« Conversion Rote Optimization
« Paid Social Advertising

« Display Advertising

« Affiliate Marketing

« Marketing Automation

Development
» Development

« E-commerce Website Development

» Shopify Development

» Portfolio Website Development

« Custom Development
» WordPress Development
« APl Integration

« Website Maintenance & Support

« UX/UI Development

« Payment Gateway Integration

« Website Optimization & Performance Tuning

Strategy and Planning

- Strategy and Planning

« Brand Naming & Tagline Creation

« Brand Vision, Mission & Values Identification
« Business Requirements & Planning

« Brand Strategy & Positioning

- Brand Idea & Persona Development

.+ Campaign Concepts & Strategy

« E-commerce Business Planning

« Storyboarding

« Market Research & Analysis

« Digital Marketing Strategy

« Content Strategy Development

« Influencer & Partnership Strategy
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Home decor
Independent home fashion destination capturing style,
personality and international on-trend design in furniture
and home accessories
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Wolfi's
314 31.6K 931

posts followers following

Shopping & retail
‘Your ultimate destination for everything cycling in the UAE
and beyond,

§ Dubal | Abu Dhabi | Al Ain
#WeAreWolfis... more
@ linktr.ee/wolfis and 1 more

@ wolfis
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Mappa Dori UAE

361 1K 5
posts followers following

Product/service
@nappador Leather Goods Company
Flagship Store, Dubai =

@cafe dori @nappadoriliving @nappadorilondon... more
Unit E40, Alserkal Avenue - 3 5t - Al Quoz 1, Dubai, United
Arab Emirates
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Golden Yellow
#f26522

Light Gray
#dcdede

Charcoal Gray
#000000

Wolfi's is a modern and forward-thinking brand built on the idea of
offering a fresh perspective—an alternative to the ordinary. Whether
through innovative design, technology, or unique services, ALTERNATE
stands for change, creativity, and challenging the norm. The brand reflects
boldness and simplicity, with a strong visual identity that resonates with
those who value smart, stylish, and meaningful choices.

Driven by a passion for progress, ALTERNATE aims to connect with a new
generation of consumers who are not afraid to question conventions. With
a sleek aesthetic and a commitment to quality, the brand positions itself as
a leader in delivering not just products or services—but experiences that

inspire and make a difference.



ALTERNATE

ALTERNATE is a modern and forward-thinking brand built on the idea of
offering a fresh perspective—an alternative to the ordinary. Whether

through innovative design, technology, or unique services, ALTERNATE
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- Bayara

|
| Bayara is a modern and forward-thinking brand built on the idea of

: offering a fresh perspective—an alternative to the ordinary. Whether

- through innovative design, technology, or unique services, ALTERNATE

stands for change, creativity, and challenging the norm. The brand reflects
boldness and simplicity, with a strong visual identity that resonates with
those who value smart, stylish, and meaningful choices.

Crimson Red
#db1639

BAYARA
ey | Driven by a passion for progress, ALTERNATE aims to connect with a new

" generation of consumers who are not afraid to question conventions. With

a sleek aesthetic and a commitment to quality, the brand positions itself as

a leader in delivering not just products or services—but experiences that

inspire and make a difference.
Charcoal Gray
#f9f9f9
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Est. 2023

Al AGENT SETUP & AUTOMATION

Custom Al agents automating tasks, reducing manual work, improving efficiency




WHATSAPP LEAD & BUSINESS
SUPPORT AUTOMATION

Automated WhatsApp systems for lead capture, follow-ups, customer support,
and instant responses—24/7 without human intervention.

BUSINESS INVOICE & ONBOARDING
AUTOMATION

End-to-end automation for client onboarding, invoice generation, payment

reminders, and document handling with zero friction.

R —|@
Y = v " CONTENT GENERATION & SOCIAL
Cal “’*A[ N MEDIA DISTRIBUTION

Al-powered content creation for posts, captions, and marketing copy with

g - v / :
—
e —

- R B s T automated publishing across social media platforms.




E-COMMERCE ORDER PROCESSING &
SOCIAL AUTOMATION

Automated order updates, confirmations, abandoned cart messages, and

social media integrations for seamless e-commerce operations.

ADVANCED Al AGENT WORKFLOW
AUTOMATION

Complex multi-step Al workflows integrating CRM, APIs, databases,
and third-party tools to fully automate business processes.

WhatsApp Lead Qualification Automation

WHATSAPP LEAD QUALIFICATION
AUTOMATION

Smart Al agents that quality leads, ask the right questions, segment users,

and route high-intent leads to your sales team.




Est. 2023

NEXT-GEN Al AUTOMATION PROJECTS

Innovative Al solutions driving smarter workflows, automation, and business growth
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With a ROAS Leap to 4.65
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©STROPPCHE

In November 2023, we partnered with Stroeppche, a German ecommerce
brand specializing in kids’ toys and books, to elevate their organic presence.
Facing intense competition and low search visibility, Stroeppche aimed to
drive more qualified traffic and boost online sales through a robust SEO strategy.
Our goal: transform their limited online reach into sustainable organic growth
and establish Stroeppche as a trusted name in the German toys market.

CHALLENGES

Before partnering with us, Stroeppche faced low organic visibility with under
1K monthly visitors, weak keyword rankings, and multiple technical SEO issues.
Limited backlinks and domain authority made it difficult to compete in the
crowded toys and books niche. The brand needed a solid SEO foundation to
attract qualified traffic and boost sales.

OUR APPROACH

We conducted a comprehensive SEO audit, keyword research, and competitor

analysis to uncover growth opportunities. Our strategy combined on-page, A
off-page, and technical SEO — optimizing content, fixing technical issues,

and building niche-relevant backlinks to boost authority. Using tools like
Ahrefs, Screaming Frog, and GA4, we continuously refined performance,
driving steady gains in visibility and organic traffic.

Founded (Start of 2023)Industry(Toys Retail)
Market (German & Europe) Monthly Organic Traffic (45,000+)



SERVICES PROVIDED:

e SEO Strategy & Roadmap

* Keyword Research & Content Optimization
e Technical SEO Fixes & Site Audit

e Link Building & Digital PR

e Content Marketing / Blog Strategy

e Analytics & Reporting

RESULTS:

* Organic traffic grew from <1K to 45K/month in 2 years

* 50+ Top 3 and 70+ Top 5 Google rankings

* Domain Rating jumped from 2K 17 via quality backlinks

* Stronger visibility in German ecommerce

* Consistent growth driving sales & brand trust

* Data-led SEO made Stroeppche a known kids” toys &
books brand

Founded (Start of 2023)Industry(Toys Retail)

Market (German & Europe) Monthly Organic Traffic (45,000+)

= 4 Google Search Console

% httpsiistroeppche.del  ~

Q, Inspect any URL in "https://stroeppche.de”
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End-to-End

TwilioWhatsApp

Business API Integration

In this project, we built a centralized WhatsApp communication system for a
growing business, combining Al-powered automation with manual human
support. The solution streamlined customer communication, reduced response
time, and enabled smooth handovers between Al and human agents using
Twilio, n8n, and an Al chatbot while keeping full operator control.

CHALLENGES End-to-End

Before implementation, the client faced major technical and operational o.enal - AN R ) Twilio WhatsApp
challenges, including an incomplete WhatsApp Business setup, poor R “ENA = Bysiness AP Integration
integration between Meta Business, Twilio, and the WhatsApp sender, : '
and an unstable two-way messaging flow. There was no operator
interface or fallback between Al and human support, leading to
delayed responses, fragmented communication, and limited control
over customer interactions.

OUR APPROACH

We started by fully auditing the client’s WhatsApp and Twilio environment

to identify configuration gaps. The solution focused on building a stable,

end-to-end messaging pipeline with flexibility for both automation and
manual handling.
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Get started with WhatsApp Business
Complete these steps to fully unlock WhatsApp Business features.
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* Real-Time Message Handling & Monitoring ‘é: N -

* Fully functional end-to-end WhatsApp automation system

e Stable 2-way messaging via Twilio — b _ .
* Faster response times with Al assistance

* Seamless switch between chatbot and human agents ® twiosore s - a e e+ 0% © 8 A
* Centralized conversation management in one dashboard

e Improved workflow efficiency and operator control
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Industry: Customer Communication & Automation
Market: Global Delivery: Complete WhatsApp
Automation + Manual Control System
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In 2019, we partnered with Wolfi’s, a beloved cycling brand in the UAE, to
support their digital transformation. With rising customer expectations and
regional growth plans, they needed more than offline success. We set out to
mirror their trusted in-store experience online revamping ecommerce,
storytelling, and community strategies to help Wolfi’s thrive as a regional
digital cycling powerhouse.

CHALLENGES

Niche cycling audience and limited digital brand storytelling Outdated online
infrastructure for ecommerce and content Need for consistent digital
communication with a growing regional audience Desire to maintain personal
service feel in a scalable digital ecosystem

OUR APPROACH

We took a holistic view of Wolfi’s customer journey and developed a tailored

digital strategy that redefined their online identity while preserving the brand’s S =
core values. By revamping the ecommerce site, launching digital campaigns, = G

managing social media and email marketing, and activating influencer
partnerships, we helped build a loyal online cycling community and strengthen

Wolfi’s position in the Middle East.

Founded (End of 2002) Industry (Cycling / Sports Retail)
Market (UAE & Middle East) Customer Retention Rate (60%+)



SERVICES PROVIDED:

e Digital Brand Strategy & Positioning

» Website Revamp & Ecommerce Development

» Performance Marketing (Google, Meta, etc.)

e Influencer & Ambassador Campaigns

e Content Creation (Product Shoots, Stories, Video)
 Social Media Management

e Email Marketing & CRM Automation

e Analytics & Conversion Optimization

RESULTS:

* Achieved 8X ROAS on paid media campaigns

» Seamless ecommerce experience with increased conversions

¢ Elevated digital storytelling leading to stronger brand loyalty
* 140+ staff supported with streamlined digital workflows

¢ Helped Wolfi’s become the top cycling brand in the

region — both online and offline

e Created a thriving online cycling community across the

Middle East

Founded (End of 2002) Industry (Cycling / Sports Retail)
Market (UAE & Middle East) Customer Retention Rate (60%+)
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Nappa Dori, one of India’s leading contemporary design brands, partnered
with us in 2022 following the launch of their flagship store in the UAE. Known
for its fusion of timeless craftsmanship and modern minimalism, the brand was
ready to make a powerful digital footprint in the international lifestyle market.
Together, we crafted a refined digital strategy to match their premium identity
and global aspirations.

CHALLENGES

Entering a new market with an established luxury identity posed the challenge
of balancing brand authenticity with local consumer expectations. Nappa Dori
needed a tailored digital approach to introduce its heritage-inspired collections
to the UAE audience without diluting its premium positioning. Communicating
the essence of artisanal craftsmanship through digital mediums, while ensuring
consistency across global locations, required a highly curated content and
performance strategy.

OUR APPROACH P

We designed a premium digital marketing roadmap that reflected Nappa Dori's
unique blend of Indian craftsmanship and global design sensibilities. Through

visual storytelling, geo-targeted ads, and a selective influencer campaign,
we ensured the brand voice remained consistent yet regionally relevant. Our
strategy emphasized brand experience—integrating the Café Dori lifestyle
info content and promotions—to emotionally engage both new and

returning customers.

Founded (2009) Industry (Lifestyle & Design Retail) Market
(UAE & Global) Customer Retention Rate (50%+)



SERVICES PROVIDED:

e Digital Marketing Strategy

e Localized Influencer Campaigns

* Performance Marketing

* Visual Content Creation & Curation

RESULTS:

e Achieved a 10X ROAS in UAE within 6 months
e Enhanced brand awareness across GCC region

* Doubled in-store footfall and online engagement
°

Founded (2009) Industry (Lifestyle & Design Retail) Market
(UAE & Global) Customer Retention Rate (50%+)
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Est. 2018

LET'S WORK
TOGETHER

Swing by the office anytime and grab a coffee!




